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Abstract : 

This study aimed to provide an analytical vision on the environment of e-

commerce in Algeria and the extent of its contribution to achieving economic growth 

during the period between the year 2000-2020, and to answer the problematic 

presented in the study, the descriptive and analytical approach was based on what is 

available from research and statistics related to the subject To build aspects of 

theoretical and analytical study. 
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In this study, a set of results were reached, and perhaps the most notable one is 

that despite Algeria’s delay in e-commerce, many Algerian companies joined the 

practice of e-commerce starting in 2010, where they established websites such as a 

Jumia website in which they sell their products over the Interne. The study 

emphasized that Algeria needs to build, improve and modernize its information and 

communication technology infrastructure, and that relying on electronic commerce 

and developing it in Algeria in the future will contribute to creating investment 

opportunities to direct investment to capital and thus create advanced technological 

sectors that support the national economy and drive economic growth. 

Keywords:  TIC, E-commerce,  Internet,  Economic growth. 

 



www.manaraa.com

 

 359  لصفحة رقم:ا                           2021السنة :  01العدد :  21المجلد :                 جلة دراسات اقتصادية       م

OMC

(Organisation mondiale du 

commerce, 2013, p. 02). 

(Kenneth C. Laudon& Carol Guercio Traver)ب. 

(Kenneth & Carol, 2017, p. 51). 

C to C 

(Asmare & Khutheir Ganawi, 2018, p. 04).

B to C

Chikh & Ourlis, 2020, p. 30
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B to G B to B 

Eslam-Hassan, Ping, & Osman, 2014, p. 84
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)Ufuk, 2015, p. 04(:  Source 

Chaabna & Wang, 

2015, pp. 48-49
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WLL

LTE 4G

3G@4GGMS, 
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GMS ،3G ،4G

GMS 

3G 

4G 

4G
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(https://www.internetworldstats.com/stats1.htm)

ADSL

FTTX

4G LTE 

fixe

WIMAX

LS



www.manaraa.com

 

 366  لصفحة رقم:ا                           2021السنة :  01العدد :  21المجلد :                 جلة دراسات اقتصادية       م

4GFTTX

3G 

4G 

3G4G

3G2G

3G/4G

3G/4G

(Anis & Gheddache, 2020, p. 06)
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UNCTAD.

UNIDO

(Brics Plus E-commerce Development Report, 2018, p. 167):

B2B

Source:(Brics Plus E-commerce Development Report, 2018, p. 169) 
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B2C

B2C

(UNCTAD)

(UNCTAD B2C E-Commerce Index, 2017, pp. 2-3): 

B2C

B2C
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UNCTAD

B2C

source: (The UNCTAD B2C E-COMMERCE INDEX 2020 Spotlight on Latin 

America and the Caribbean, pp. 14-16). 

B2C

(UNCTAD B2C E-Commerce 

Index, 2017, p. 18) ،
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Eshop 

https://www.eshop.dz 

Vendita 

https://vendita-dz.com 

Algeriemarket

http://algeriemarket.com 

Batolis 

https://batolis.com 

Jumia 

https://www.jumia.dz 

Zawwali 

https://www.zawwali.com 

Guiddini 

https://guiddini.com 

Ouedkniss 

https://www.ouedkniss.co

m 

Echrily 

https://www.echrily.com 

Dlalaonline 

https://dlalaonline.com 

Vitaminedz 

https://www.vitaminedz.co

m 

Ouedkniss ،Dlalaonline،Vitaminedz
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Chikh & 

Ourlis, 2020, pp. 34-35

(Idea Tic)(Med @ Com)



www.manaraa.com

 

 372  لصفحة رقم:ا                           2021السنة :  01العدد :  21المجلد :                 جلة دراسات اقتصادية       م

3G
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